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One of the key indicators of attitudes toward tobacco use among adolescents is their use of 

social media. In low- and middle-income countries, including Ghana, attitudes toward tobacco 

use are influenced by adolescent exposure to tobacco-related information on social media, 

demographics, and psycho-social dynamics. Using information from the 2017 Impact Assess-

ment on Social Marketing (IASMG), this study examines the relationship between adolescent 

Ghanaians' use of social media and their attitudes toward smoking. In this study, a sample of 

7,054 teenage boys and girls was analysed. A descriptive study of the sample population's 

demographic and psycho-social characteristics was provided using univariate analysis. The 

associations between the independent variable, the control variables, the dependent varia-

bles, and the mediating factors were all studied in the bivariate analysis. Binary logistic regres-

sion was subsequently used to determine the factors which predicted attitudes toward to-

bacco usage in this sample. The analysis determined that 49% of social media users had fa-

vourable attitudes toward tobacco use. At the bivariate level, there was a statistically signifi-

cant association between respondents' sex, place of residence, wealth index, tobacco 

knowledge, tobacco use among friends, and attitudes toward tobacco use, except in the 

case of religion, tobacco use among family members, friends, and peer influence. The results 

of the first model at the multivariate level, where binary logistic regression models were fit-

ted at two levels, indicate that adolescent social media use was significantly associated with 

their attitudes toward tobacco use. The study recommends that more education on the neg-

ative consequences of tobacco use be implemented on social media to ensure that adoles-

cents avoid tobacco use consumption by having attitudes toward it. 
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